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JLo1st Oo1teHKHU c(hOPMUPOBAHHOCTH KOMIIETEHIIUH:

OIIK - 1 Criocob6eH pemarh nmpodeccuoHalbHbBIE 33]]aui Ha OCHOBE 3HAHUM (Ha
IPOMEXYTOYHOM YPOBHE) SIKOHOMHUECKOMH, OPraHU3allMOHHOM U yIIPaBIeHUECKON TEOPHUH.
NOIIK-1.1 3naet npyHIMIIBI Pa3BUTHSI U 3aKOHOMEPHOCTH (PYHKIIMOHUPOBAHUS OPraHU3alluH,
poiH, GYHKIUH U 337a4d MEHE/DKEPa B COBPEMEHHOM OpraHn3alui, OCHOBbI SKOHOMUYECKHX,
OpraHU3aLMOHHBIX U YIPaBIEHYECKUX TEOPUI Ul yCIIEIIHOM podeccuoHaIbHON
JESATENIBHOCTH;

NOIIK-1.2 YMeeT HCIoNIb30BaTh 3HAHNE SKOHOMUYECKO, OpraHN3allMOHHON 1
yIpaBJIeHYE€CKOI Teopuil B Mpo(heCCUOHATBHON AEATENIbHOCTH; YMEET aHAIU3UPOBATh BHEIIHIOO
U BHYTPEHHIOIO CpeJly OpraHU3allii, BBISBIIATH €€ KII0YEeBbIE 2JIEMEHTHI U OLIEHUBATh UX
BIIMSTHUE HA OPraHU3al1I0; yMEET aHAJIN3UPOBaTh OPraHU3ALNOHHYIO CTPYKTYPY U
pa3pabaTbIBaTh NPEIJIOKEHUS 10 €€ COBEPLICHCTBOBAHMUIO.

NOIIK-1.3 BnazneeT npakTUYECKUM OIBITOM peaTu3alii OCHOBHBIX YIIPaBIEHUYECKUX
byHKUM(TIIaHUpOBaHKE, TPUHSITHE PELLIEHUH, OpraHu3als, MOTUBUPOBAHNUE U KOHTPOJIb).

Pazaus 2025



3akpbIThHIE 3aJaHNS HA YCTAHOBJIEHHE COOTBETCTBHS

I/IHCTDYKIII/IH AJIsl BBINNOJTHCHUA 3aJaHUA: npoanaﬁTe TEKCT 1 YCTAHOBHUTE
COOTBETCTBUE

Oomenpodeccnonaabaasg komnerenuusa OINK-1

HNuaaukarop: UOIIK-1.1
Bpemsi Ha oTBeT: 2 MHH.

3ananme 1: YcraHOBUTE COOTBETCTBUE MEXKAY OPUCHTAIIUSIMU MEXAYHAPOHOTO
MapKETHHIa U UX XapaKTePUCTUKAMH.

Opuenranus H XapakTepucTHKA

A 1 ) mrab-xkBapTHpa pa3padaThiBaeT €IUHBIA MPOIYKT U MPOJIBUTAET
OTHOLIEHTpUYECKasl |lero 6e3 U3MEHEHU BO BCeX CTpaHax

b 2 ) Kaxaasi JOUepHsisl KOMITAHUS aJalTUPYET IPOAYKT U
[TonmunenTpuyueckas ||[KOMMYHHKAILIUU MO MECTHBIM PHIHOK

B 3 ) HOaXO/bl CTAHAAPTU3UPYIOTCS BHYTPU MaKpOPETHOHA, HO
Peruonentpudeckas ||pa3inyaroTcsi MEXy peruOHaMU

r 4 ) rmo0anbpHast MHTErpaLus 3HAHUHN U JIOKaJIbHAasl aJjalTalus Ha
['eonienTpryeckas YPOBHE OT/ENbHBIX 3JIEMEHTOB

3anummure BoIOpaHHbIe HU(PHI 10 COOTBETCTBYINMMH OYKBaMH:

A B C il

Hupukarop: MOIIK-1.1
Bpemst Ha oTBeT: 2 MHH.

3ana1me 2: YcTaHOBUTE COOTBETCTBUE MCKAY MOJACIIAIMU aHAJIN3a MAKpOCPEAbI U
OCHOBHBIMH 3JIEMCHTAMHU, KOTOPBIC OHU OXBATBIBAIOT.

Mo
KurroueBble 3j1eMeHTBI
Aeab
A
PEST 1 ) monuTHYECKUE, SKOHOMHUECKHUE, COLIUANIbHBIE, TEXHOJIOTHYECKHE (DaKTOpHI
b 2 ) nemorpaguieckue, SJKOHOMUYECKHE, COLTUAIbHO-KYJIbTYypPHBIE,
DESTEP |rexHonornveckne, SKOJIOTHIECKHE, TIOTUTHKO-TIPABOBEIC
B 3 ) conuanbHble, MPaBOBbIE, IKOHOMUYECKHE, TOJIUTUIECKIE, TEXHOJIOTHUECKHE
SLEPT |lacmiexTsl
r 4 ) mpaBOBbIE, SKOHOMHYECKHE, TOTUTHUYECKHE, IKOJIOTUYECKUE, COI[HAIIbHBIE,

LEPEST |rexHosorunueckue

3anummre BbIOpaHHbIe HU(PHI 10 COOTBETCTBYOINMMH OyKBaMH:




HMuapukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 2 MHH.

33H3HI/IC 3: YcTaHoBUTE COOTBETCTBHE MECXKAY CTPATCIrUsAMU BbIXOJa HA PBIHOK U UX
KJIIOYCBBIMH JOCTOMHCTBAMU.

Crparerus H IIpeumymecTBo
A DKCIOPT uepe3 He3aBUCUMBbIX 1 ) HU3KKME UHBECTHUIIMH U OBICTPBII TOCTYH K
TUCTPHOBIOTOPOB ceTH cObITa
B CosmectHoe npeanpusitue (Joint 2 ) pazziejieHue PUCKOB U UCIOJIb30BAaHUE
Venture) JIOKQJIbHBIX PECYPCOB ITapTHEPA
B IlonHocThIO TpUHAAIE)KALIAS 3 ) HOJHBIA KOHTPOJIb HAJ ONEPALUIMU U
JIOYEPHSISL KOMITAaHUS samuron UC
4 ) noxon 6e3 HeOOXOAUMOCTH CO3/]aBaTh
I' JInuen3zupoBanue ) B0XOx A A
COOCTBEHHYIO HH(PPACTPYKTYPY

3anummre BbIOpaHHbIe HUGPHI 10 COOTBETCTBYOINMMH OYKBaMM:

A b C A

Huapukarop: MOIIK-1.1
Bpemst Ha oTBeT: 2 MHH.

3ananue 4: YCTaHOBHUTE COOTBETCTBUE MKy THIIAMU KOHKYPEHTHBIX IIPEUMYILECTB (IO
[Moprepy) 1 npumepamu st kommanuu fast-fashion-pureiinepa.

‘ IIpeumyecTBo H IIpumep
A JlunepcTBo 1o 1 ) onTUMU3MPOBaHHAs LIETIOYKA IOCTABOK U BEPTHKAIIbHAS
H3JICPIKKaM HHTErpanursd mponu3BoaCTBa

2 ) BKCKJIIO3UBHBIE KOJTA0OpaIluy ¢ JU3aliHepaMu 1

b Juddepennmanms o >
Anddepenmmarg VHUKATBHBIH TH3aiiH

3 ) TMHUM OJIEXKBI JUTSl YCTOMYHBOM MOJIBI C

B ®okyc Ha HuIIE
JIMMUTHPOBAHHBIM TUPAXKOM

I' KomGuHupoBanHas 4 ) mudpossie Gpadpuku Mo TpeOOBAHUIO U KACTOMU3ALIUS
cTparerus W3IEJIUI OHJIAH

3anummre BbIOpaHHbIC HU(PHI 10 COOTBETCTBYIIMMH OYKBAMM:

A b C i

HNuapukarop: MOIIK-1.1
Bpemst Ha oTBeT: 2 MHH.




3ananue 5: YcTaHOBUTE COOTBETCTBUE MEX Ay dieMeHTaMu IMC u ri1aBHOM METPUKON UX
3 PeKTUBHOCTH.

| DjIeMeHT H Merpuka ‘
| A TeneBU3MOHHAS peKIaMa H 1) Gross Rating Points (GRP) ‘
b ITouckoBasi KOHTEKCTHAs 2) Cost Per Click (CPC)
pekiiama
| B PR-akTuBHOCTH H 3) Share of Voice B meauna ‘
4 ') Engagement Rate (ER) no
I' UadmroeHcep-MapKeTHHT BSaHMO,I)[eﬁC”gFBgHHM (ER)

3anummre BbIOpaHHbIe HU(PHI 101 COOTBETCTBYIOIIMMH OyKBAMU:

A b C il

HNuanukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 2 MHUH.

3aganue 6: YCTaHOBUTE COOTBETCTBUE MEXKIY MOJICISIMA KOMMYHHUKAITHOHHOTO Y deKTa
¥ (pa3oif MOKyMaTenTbCKOro MyTH.

| Mozens | ®asa nyTH NOKynareJs |
Attentﬁ)':\lDA - 1 ) IpuBneueHre BHUMAHUS K IPOOIEMe

DesireB AIDA - 2 ) ®opMHPOBAHUE SMOLMOHAIBHOTO KEIaHUS]

‘ B 5A — Act H 3 ) 3aBepiiieHHUE MOKYITKH

Advo;tSeA - 4 ) Tlepexo/ K peKOMeH1aIuu OpeH ia

3anummre BbIOpaHHbIe LU GPHI 10 COOTBETCTBYIOINMMH OYKBaMM:
A b C A

HNuankarop: MOMNK-1.2
Bpems Ha oTBeT: 2 MHH.

3apanue 7: YcTraHOBHTE COOTBETCTBUE MEXAY o3uMsMu B koMaHae IMC-nipoekra u ux
OCHOBHBIMH (DYHKIIUSIMH.

Mo3unms H Oynkmus
A

1 ) pacupenenenue Or0mKeTa U 3aKyIIKa KOHTAKTOB

Meuannanep ) pacrpen it YIIKa KO 0
b

2 ) pa3paboTKa TEKCTOBBIX COOOIIEHUI

Konwupaiitep




‘ IMo3unus H DOyHKIUA

B CRM-
C 3 ) cermenTanus 6a3bl u onenka LTV
AQHAJIUTUK
I' PR- . .
4 ) ynpasieHue permyranuei u B3aumoaeiicteue co CMU
MEHeJKep

3anumure BoiIOpaHHble HMQPHI 01 COOTBETCTBYIOIIUMHI OyKBaMu:

A b C A

HNuaaukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 2 MHUH.

3aganue 8: YcraHOBHUTE COOTBETCTBUE MEXK/Y BUJIaMU ME/IMA U IIPEUMYILECTBAMU UX
MCIIOJIb30BaHUs B MEXIyHAPOJIHON KaMIIaHUU.

Bun
IIpenmyecrso
Meaua pervym

A Owned 1 ) noyHBIT KOHTPOJIb HaJl KOHTCHTOM U apXHUBAIHsl JTAHHBIX
Media 0JIb30BaTEIICH

b Paid 2 ) ObICTpOE MacIITAOMPOBAHKE OXBATa MPH KOHTPOIUPYEMBIX
Media 3arparax

B Earned 3 ) BbICOKAs JIOBEPUTEIBHOCTh OJIarofapst He3aBUCUMbIM
Media YIIOMUAHAHUSAM

I" Shared .
Media 4 ') IBYyCTOpPOHHMI AMAJIOT U BOBJICYEHUE COOOIIECTBA

3anummre BbIOpaHHbIe LU GPHI 10 COOTBETCTBYIOINMMH OYKBaMM:

A b C pi |

HNuankarop: MONK-1.2
Bpems Ha oTBeT: 2 MHH.

3apanue 9 : Ycranosure coorBeTcTBre Mexay KPI nupexr-mapkeTnHra n onucaHueM ux
3HAYEHUS.

KPI H Onucanmne

1 ) o7 OTKPBITBHIX TUCEM OT BCEX
JIOCTABJIEHHBIX

A Open Rate

b Click-
Through Rate

B Conversion
Rate

2 ) OTHOIIEHHE KIIMKOB K YHCITy OTKPBITHIT

3 ) OTHOIICHHUE 3aKa30B K YUCITY KJIIMKOB




KPI H Onucanue ‘

I' Churn Rate H 4 ) NpOIEHT OTIHUCABIINXCS 32 MIEPUO]] |

3anummre BbIOpaHHbIe LU GPHI 10 COOTBETCTBYOINMMH OYKBaMH:

A B C i

HNuaaukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 2 MHH.

3aganue 10: YcTaHOBUTE COOTBETCTBHE MEXKIY THITAMH JIMYHBIX IPOJAXK U Hanbosee
MOAXOASAIINME clieHapusiMu B2B-3akymok.

Tun npoaax H Cuenapmii
A 1 ) cnoxkHOe 0OopyaOBaHUE, TpeOyIOIIee aJanTaluy MO/ MPOLECCHI
KoHcynpTaTHBHBIC |[KJIMEHTA
b 2 ) HOBTOPHBIC 3aKYIIKHA CTaHJIAPTHBIX PACXOIHBIX MATEPHAIIOB
TpaH3akIMOHHBIE
B
i 3 ) JoATOCPOYHBIE TPOEKTHI C COBMECTHBIM R&D
[TapTHEpCKHE
r N
4 ) cpouHas MOTPeOHOCTh B HEOOIBIIIOM 00BbEME TOBapa
CutyaTuBHbBIC

3anummure BoIOpaHHbIe HU(PHI 10 COOTBETCTBYINMMH OYKBaMH:

A b C il

HNuapukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 2 MHH.

3aganue 11: YcTaHoBUTE COOTBETCTBUE MEXKIY MHCTPYMEHTAMU CTUMYJIUPOBAaHUS CObITA
U UX LETSAMHU.

Huctp
Hean
YMEHT

A N
Kyron 1 ) ctTuMynHpoOBaTh MEPBYIO MOKYIKY MyTEM IIEHOBOTO CTHMYJIa

b 2 ) nath MONPOOOBATH MPOIYKT O€3 PUCKa JJISI IIOTPEOUTEIS
CoMIuMHT

B 3 ) yBeMYUTH 00BEM MOKYIIKH 32 CYET JTOTIOTHUTEIILHOTO
bonyc-nak  |[KonuuecTBa

r 4 ) BbI3BaTh HIMOILIMOHAJILHOE BOBJICUCHHE YEPE3 IIAHC Ha
Jlotepes BBIUTPHITI




3anummre BbIOpaHHbIe HUGPHI 10 COOTBETCTBYINMMH OYKBaMH:

A

b C A

HNuaaukarop: UOIIK-1.2

Bpemst Ha oTBeT: 2 MHH.

3aganue 12: YcraHOBUTE COOTBETCTBHE MEXKIY MOJXO0/AaMHU K CETMEHTAIMH 0a3bl U
JAHHBIMM, KOTOPbIE JUI HUX UCIIOJIB3YIOTCS.

‘ IToaxon H Heo0xoaumbie 1aHHBIE
‘ A RFM-ananus H 1 ) yacToTa, JABHOCTh U CyMMa MOKYIIOK
b IloBegeHueckas o
2 ) cOOBITHS Ha caliTe, TPUTTEPHI U CIICHAPUH
CerMeHTaIus

B JKusHeHHbII UK

3 ) CTaausd 3HAKOMCTBA, ITIOKYIIKH, IIOBTOPHBIX 3aKA30B

KJIMEHTa
I' Look-alike- 4 ) XapaKTepUCTUKH y)K€ KOHBEPTHPOBABIINX KJIMECHTOB IS
ayJIUTOPHH MIOMCKA MTOXO0XKHX

3anumuTe BbIOPaHHBbIE HU(PBHI 0] COOTBETCTBYIOIIMMHA OyKBAMU:

A

b C A

Huanukarop: MOIIK-1.2

Bpemst Ha oTBeT: 2 MHH.

3aganue 13: YcTaHOBUTE COOTBETCTBUE MEXKAY MEXKTYHAPOIHBIMH PEKIaMHBIMU
peryasTopaMy 1 OCHOBHBIMU IPUHIIUIIAMHU MX KOJIEKCOB.

Opranuzanus H MpuHoun

A ICC (International Chamber 1 ) 9ecTHOCTB, ColMaIbHAs OTBETCTBEHHOCTb,
of Commerce) yBa)K€HHE MpaB MOTpeOuTes

b EASA (EBponelickuii anbsHC 2 ) caMoperyJiupoBaHue, IpO3pavyHOCTb,
pPEKJIaMHBIX CTaH/IapTOB) s peKTHBHOE pacCMOTpPEHUE kKajIo0

B ASA UK (Advertising 3 ) mpaBIMBOCTh, HCHACHIILCTBEHHOCTD, 3aIlIUTa
Standards Authority) nerei

I' FTC USA (Federal Trade 4 ) 3anpeT Ha BBOJAIIYIO B 3a0TyKICHUE PEKIaMy
Commission) 1 HETOOPOCOBECTHYIO KOHKYPEHITUIO

3anummre BbIOpaHHbIe HUGPHI 10 COOTBETCTBYIOIIMMH OYKBAMM:

A

b C A

Nuaukarop: UOIMK-1.3

Bpemst Ha oTBeT: 2 MHH.




3ananue 14: YcTaHOBUTE COOTBETCTBUE MEXKY ATAllaMU MEIUATUIAHUPOBAHUS U TUTIOM
pEIIeHMs, IPUHIMAEMBIM Ha Ka)KJIOM dTare.

| ran “ Pemenne |
| A Media Brief “ 1 ) popmynupoBka 3aaad, mneiaeBbix rpymi 1 KPI |
b Reach&Frequency 2 ) BBIOOp ONTUMAIBLHOTO COYETAHUS OXBaTa U
Analysis YaCTOTBI
B Media Buying 3 ) 3aKIIIOYEHHE CIIENIOK Ha 3aKYIIKY PEKJIAMHBIX
MecCT
I" Post-buy Analysis 4 ) cpaBHeHHE (PaKTHUECKUX MTOKa3aTeseH ¢
TUIaHOBBIMHU

3anummre BbIOpaHHbIe LU (PHI

moJa COOTBETCTBYHOLIIUMH 6yKBaMH:

A b C A

HNuaukarop: UOIMK-1.3
Bpemsi Ha oTBeT: 2 MHH.

3aua1me 15: YcraHoBHTE COOTBETCTBHE MCKAY BUAaMH KPCATUBHBIX CTpaTel"I/Iﬁ Hu UXx

OITMCaHHEM.

Crparerus

H Onucanue

A DMoIMOHAIIBHOE
MO3ULIMOHUPOBAHUE

1 ) BBI3bIBAaCT UyBCTBA, CBSA3bIBAs OpEH]I C
00pa3zoM KU3HU

B PaumonansHoe
MO3ULIMOHUPOBAHUE

2 ) nonu€pkuBaeT (PyHKIIMOHAIbHbIE BHITObI U
XapaKTEPUCTUKU

B CommanbHO-3THYECKOE
MO3UIIMOHUPOBAHUE

3 ) aKkLeHTUpYeT BKJaJ OpeH/1a B OOLIECTBEHHOE
Osaro

I' YabTpa-nokansHoe
MTO3ULIMOHUPOBaHUE

4 ) agantupyer cooOIIeHNE K KyIbTYPHOMY KOy
MHUKPO-PBIHKA

3anummre BoIOpaHHbIC HU(PHI

Mo COOTBETCTBYIOIIIUMMU GyKBaMI/I:

A b C il

HNuankarop: MONK-1.3
Bpems Ha oTBeT: 2 MHH.

3aganue 16: YcTaHOBUTE COOTBETCTBUE MEXAY METOJAaMH OLEHKU 3P (HEKTUBHOCTH
pEKIaMbl ¥ TUIIOM JaHHBIX, KOTOPBIE OHU HUCIOJIB3YIOT.

‘ Meron

H Tun naHHbIX

‘A DKOHOMETPHUUYECKOE MOJCIUPOBAHUE

B Eye-tracking

Hl ) UCTOpHUYECKHE TPOAAKU U MEIUapPacX0/Ibl ’

HZ ) ABMOKEHUS B3TJIsA1a U (PUKCAITUU BHUMAHHMS

B Brand Lift Study

H3 ) H3MEHEHHE MoKa3aTelleil 3HaHUs U NpeANOUTCHUA ‘

‘F A/B-tect mennadopmara

H4 ) CpaBHCHHC PE3YJIbTATOB ABYX BAPUAHTOB eraTI/IBa‘




3anummre BbIOpaHHbIe HU(PHI 10 COOTBETCTBYOINMMH OYKBaMH:

A B C il

Karouu K 3aJaHusM

Homep Bompoca [IpaBuiibHBIN BapUaHT OTBETA

A—1 b—2 B3 I'—4

A—1 b—2 B3 I'—4

A—1 b—2 B3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-—-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-—-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-—-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-—-3 I'—4

A—1 b—2 B-3 I'—4

A—1 b—2 B-—-3 I'—4

A—1 b—2 B-3 I'—4

Rl R R
ool mIRIBe|lo|lmNo|o|sw -

3akpbIThIE 3aIaHNSI HA YCTAHOBJIEHHE MOCIEI0BATEIHLHOCTH

I/IHCprKHI/Iﬁ AJId BBINOJIHCHUSA 3aJaHUA: HquHTaﬁTe TEKCT U YCTAHOBHUTE
mocJjeA0BaTrc/JIbHOCTb

Oouenpodeccuonaabuasg komnerenuusa OIK-1

HNuaukarop: NOITK-1.1
Bpems Ha oTBeT: 4 MUH.

3aganue 1: Onpenenure JOrM4ECKYIO MOCIEN0BATEILHOCTD IPOBEAECHUS CKPUHUHTA
Makpocpeabl nepe; GopMUPOBaHUEM MEXKTYHAPOJIHON MapKETUHIOBOM KOHIIETIIIUH.

DJIeMeHT MOoCJIe0BATEILHOCTH
d)m(caum[ peJ'IeBaHTHI)IX HOJ'II/ITI/IKO-HpaBOBI)IX q)aKTOpOB
C60p KIIFOUYCBBIX O KOHOMHUYCCKUX I/IH)II/IKaTOPOB CTpaHI)I-HeJ'II/I
AHanu3 colraibHbIX U KyJIbTYPHBIX TPEH/I0B

- W T

Cunre3s BnusiHUA (HaKTOPOB U GOPMYINPOBAHNUE BBIBOJIOB JJIs1 KOHIEIIINH

3anummuTe COOTBETCTBYHOINYIO IMOCTCAOBATEIBbHOCTD I.ll/l(l)p CJieBa HaIpaBo:

| | |

HNuaukarop: MOIIK-1.1
Bpemst Ha oTBeT: 4 MMH.




3amanue 2: YCTaHOBUTE MMOCIEI0BATEIIBHOCTh TPUMEHEHU Moienn «Anmas [Toptepay
TSl OIICHKH KOHKYPEHTHBIX NMMPEUMYIIECTB CTPAHBI-DKCIIOPTEDPA.

JJIeMeHT MO0C/Ie10BATeIbHOCTH
Ananu3s (HakTopoB MPOU3BOICTBA
Onenka cupoca Ha BHYTPEHHEM PBIHKE
HccnenoBanue poACTBEHHBIX U TOJICPKUBAIOIINX OTpaciieit

- W T

OreHka cTpaTeruu, CTpyKTYpbl B KOHKYpEHIIMU (HUpM
3anuumMTe COOTBETCTBYIONULYIO MOCI€I0BATEIbHOCTH HU(P c/ieBa HANPABO:

HWuapukarop: UOIIK-1.1
Bpemst Ha oTBeT: 4 MUH.

3ananme 3: OnpenenuTe Nocae10BaTeIbHOCTh Pa3padOTKU LIEHHOCTHOTO MPEUI0KEHUS
JUTSE MHOTOPBIHKOBOH (multidomestic) cTpaTerum.

DJIeMeHT M0CJIeJ0BaTeIbHOCTH
CerMeHTHpOBaHUE MTOTPEOUTENIEH IO CTpaHaAM
DOopMyIMPOBAHKE AIEPHOM BBITObI IPOITYKTA

AIIaHTaIII/Iﬂ BBIT'OJbI K KYJIbTYPHBIM OKHAAHHUAM CCIMCHTA

- W T

[IpoBepka SKOHOMHYECKON PEATU3YEMOCTH aJanTallluu

3anuumTe COOTBETCTBYIOIIYIO MOC/I€A0BATEILHOCTh HM(PP ciieBa HANIPABO:

HNuagukarop: MOIIK-1.1
Bpemst Ha oTBeT: 4 MUH.

3aganue 4: PaccraBbTe 3Tanbsl GOpMUPOBAHUS MUCCUH U LIEI€H MEXAYHAPOIHON
MapKETUHIOBOW MTPOTPAMMBI.

9JIeMEeHT MoCJaeI0BaATEILHOCTH
Omnpenenenre MUCCUN KOMITAHUU
DopMynupoOBaHUE JOITOCPOYHBIX LIeJei
[TocTaHOBKa CpeTHECPOUHBIX 3a7a4

s I -R -

Pa3zpaboTka TaKTHUECKHUX MEPOIPUATHI

3anumure COOTBECTCTBYIOIIYIO MMOCJIEA0BATC/IBHOCTD ].[I/I(l)p CJicBa HAIpaBo:

| | | |

HNuagukarop: MOIIK-1.1
Bpems Ha orBer: 4 MUH.




3apanue 5: Onpeaenute NoCieI0BaTEILHOCTD OMPEACICHUS 1IEJIEBON ayTUTOPUH U
dbopmyaupoBaHus KitoueBoro coodmenus B IMC-kammanu.

DJIEMEHT MO0CJIe0BATEIbHOCTH
CerMeHTHpOBaHUE AYAUTOPUU 110 MOTUBALIMOHHBIM IIPU3HAKAM
Br160p nepBUYHOTO 11E€7EBOT0 CErMEHTa
Juarnoctuka 6apbepoB BOCIIPUATHUS

- W T

dopMmynHpoBaHKE KIIFOYEBOTO COOOIICHHSI, TIPEOI0JICBAIOIIETO Oapbhephl

3anumure COOTBCTCTBYHOIIYIO IMOCJTECA0BATEIBHOCTD Ill/l(l)p CJicBa HAIIpaBo:

HNuagukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 4 MUH.

3aganue 6: YcTaHOBHTE MOCIIEIOBATEIIHFHOCT TIOCTPOSHUS OrokeTa IMC-kaMnaHuu 1Mo
METO/Y «IIeJIb-3a1a4ay.

9JIeMeHT N0CJIeA0BATEIbHOCTH
Omnpenenenne KOJIMUYECTBEHHBIX IIeJIeld KOMMYHUKAIIHA
JlekomMmo3uIus LIeJIel B 3aJ]a4i KaHAJIOB
OlLleHKa CTOMMOCTH 3a/1a4 ¥ arperupoOBaHUE CMEThI

- W T

CormacoBanue 6IO)I)K€‘T3 C OpraHu3allMOHHBIMH OT'PAHUYCHHUAMU

3anummuTe COOTBETCTBYIONIYIO OCJIEI0BATEIbHOCTh IM(P CiieBa HANPABO:

HNuagukarop: MOIIK-1.1
Bpemst Ha oTBeT: 4 MUH.

3aganue 7 OnpeaenuTe MOCiIe10BaTEIbHOCTh OLIEHKN CUHEPTHH KaHAJIOB B
WHTEIrPUPOBAHHON KaMITAHWH.

DJIEeMEeHT MOoCJ1e10BaATeIbHOCTH
C60p MeTpuK 3((HEeKTUBHOCTH 110 KKIOMY KaHAILy
Hopmanu3zaius MeTpuk K eMHOI 1IKae e HHOCTH
Pacuér nepexpécTHOro BIMAHUS KaHAIOB (MOJEIUPOBAHUE aTPUOYIINH)

- W T

KOppeKTI/IpOBKa MEauaMuKca C y‘-IéTOM CUHCPIrun

3anumure COOTBECTCTBYHOIIYIO MMOCJIEA0BATC/IBHOCTD ].[I/I(l)p CJicBa HAIpaBo:

| | | |




HNuapukarop: MOIIK-1.2
Bpemst Ha oTBeT: 4 MUH.

3apanme 8: Onpeaenute NocCieI0BaTEILHOCTD alanTalMu Kiaccuuecko moaenu AIDA k
MEXKYJIbTYPHOMY KOHTEKCTY.

DJIeMEHT MOCJIe0BATETbHOCTH
VY4eT KyJIbTYPHBIX KOJIOB ITPH MTPHUBJIcUeHUH BHUMaHus (Attention)
dopmupoBaHUE HHTEpECa Yepe3 JIOKanbHbIe nHcalThl (Interest)
Co3aHue jxenaHus, ONUPasCh Ha colualibHbie HOpMbI (Desire)
CTuMyaupoBaHHUE JICUCTBUS C yUETOM JIOKATBHOU HH(PpacTpyKTyphI (Action)

R - I

3anumure COOTBCTCTBYHOIIYIO IMMOCJIEA0BATC/IBHOCTD III/I(l)p CJI€eBa HAIIpaBo:

Huaukarop: NOIIK-1.2
Bpemst Ha oTBeT: 4 MUH.

Bamanue 9: Onpenenure NOPSIOK 3aMyCKa MEXIyHApOIHOH e-mail-kaMnanuu.

DJIeMeHT MOCJIeI0BATEIbHOCTH
OuwrcTKa ¥ JOKaJIM3aius 0a3bl a[pecoB
CerMeHTHPOBAHUE 10 TIOBEICHYCCKUM IPHU3HAKAM
Pa3pabotka nenouek nucem (workflow)

- W T

Hactpoiika A/B-TecTupoBaHus U OTHpaBKa

3anummuTe COOTBETCTBYIOUIYIO OCJIEI0BATEIbHOCTh IM(P CiieBa HANPABO:

HNuapukarop: MOIIK-1.2
Bpemst Ha oTBeT: 4 MUH.

3aganue 10: YcraHOBUTE MOCIEI0BATENBHOCTh HHTErPALIMH MIPOLIECCA JIUUHBIX IPOAAK B
3KcnopTHOM B2B-cTparernn.

JJIeMeHT MOCJIeI0BATEILHOCTH
KBanudukarnms 11108 1 pacCTaHOBKA TPHOPUTETOB
Jnarnoctuka opraHU3alMOHHBIX MOTPEOHOCTEN KITMEHTa
Ko-co3nanue pemenust BMeCTe ¢ KIIMEHTOM

- W T

HO}IHI/IC&HI/IG KOHTpaKTa U IJIaH HOCT-HpO)Ia)KHOﬁ MOAACPIKKHN

3anuiMTe COOTBETCTBYIOIIYIO MOC/I€A0BATEILHOCTh HM(PP ciieBa HANPABO:



HNuapukarop: MOIIK-1.2
Bpems Ha oTBeT: 4 MUH.

3aganue 11: Pacniosnioxxure 3Tansl IIIaHUPOBAHUS KYTIOHHOM aKIUK JUJIs1 CTUMYJIMPOBAHMUS
IIPOJaXK B CETH IUCKAYHTEPOB.

DJIeMEHT MOCJIe0BATETbHOCTH
Ycranosnenue nenu (poct o0bEMa npojax X %)
Bp160p MexaHUKH KyIOHa (CKHUJIKA VS. KAIIOIK)
Pacuér cpoka u OrKeTa aKIuu

- W T

Omnpenenenue CUCTEMbl yu€Ta U KOHTPOJIS pPe3ylIbTaToB

3anumure COOTBCTCTBYHOHIYIO IMOCJIEA0BATC/IBHOCTD III/I(l)p CJI€eBa HAIIpaBo:

Huguxarop: MOIMK-1.3
Bpemst Ha oTBeT: 4 MUH.

3aganue 12: Onpenenure NOPSAOK CErMEHTAUU 0a3bl JAaHHBIX JIJISI MEXKYHAPOTHOTO
JTUPEKT-MapKETUHTA.

DJIeMeHT MOocJ1e10BaTeIbHOCTH
OuncTka JaHHBIX U 00bEeTMHEHNE TyOei
[TpucBoenue TpaH3akMOHHBIX aTpuOyToB (RFM)
JloGaBienue nemorpauueckux 1 KyJabTypHBIX IPU3HAKOB

- W T

Knacrtepuzanus u MapKeTHHIOBOE MPO(UIUPOBAHUE CETMEHTOB

3anuumTe COOTBETCTBYIOIIYIO MOC/A€10BATEIBLHOCTh (P ciieBa HANPABO:

HNuauxarop: MOIK-1.3
BpeMms Ha oTBeT: 4 MUH.

33}131—[1/[6 13: OHpe,Z[CJ'II/ITC MOCJICAOBATCIIbHOCTD IIPUHATUS MeI[I/IapeI_HCHI/Iﬁ B
MCKAYHAPOAHOM PCKIIAMHOM IIJIAHUPOBAHWH.

JJIeMEHT MOCJIeA0BATEIbHOCTH
Br160op crpanbi-pokyca u pacu€t noteHnuanbnoro GRP
ConocraBneHue Meua-CTOMMOCTEN U 0XBaTa
Omnpenenenue crumra Mexay odmaity u digital

- W T

Ha3nauenne 4acTOTHOCTH U TaﬁM-nepnona BbIXO/1a PCKJIaMBbI



3anumure COOTBECTCTBYHOIIYIO IMOCJET0BATEIBHOCTD III/I(l)p CJicBa HAIIpaBo:

HNuapukarop: MOIIK-1.3
Bpems Ha oTBeT: 4 MUH.

3ananue 14: YcraHOBUTE MOCIEI0BATEIBLHOCTD Pa3padOTKU KPEaTUBHONW KOHIICTIIIUH JUIs
MEXKYJIbTYPHOH PEKIaMHON KaMIaHUH.

DJIeMEHT MO0CJIe10BaATeIbHOCTH
bpud Ha 0OcHOBE KyJIbTYpHBIX HHCAWTOB
I'enepanms uaeit (brainstorm/SCAMPER)
TectupoBaHKe KOHIIETITOB HA (OKYC-TPYIIIIax

- W T

dunanuzanys 1 IOAT0OTOBKA K IIpOU3BOACTBY

3anummTe COOTBETCTBYIOUIYIO MOCJI€I0BATEIbHOCTh HM(P ciieBa HANPABO:

HNuagukarop: MOIIK-1.3
Bpems Ha oTBeT: 4 MUH.

3aganue 15: Pacnionoxute 3Tamnsl BiOOpa 1 6pudoBaHus MEXAyHAPOAHOIO PEKIAMHOTO
areHTCTBA.

JIeMeHT M0CJIeA0BATEIbHOCTH
[TpenuMuHApHBIN PERTHHT ar€HTCTB MO OMBITY OTPACIH
3anpoc npennoxenuit (RFP)

OuHble Mpe3eHTalluU U OlleHKa KPEaTUBHBIX KOHIICTIIIUN

I -R -

[Tognucanue KOHTpaKTa 1 1nepeaadya OKOHYATCIIbLHOT'O 6p1/1(1)a

3anummTe COOTBETCTBYIONIYIO OCJIEI0BATEIbHOCTh IU(P ciieBa HANPABO:

| | | |

Nuauxarop: NOIK-1.3
Bpemst Ha oTBeT: 4 MUH.

3aganue 16: Onpenennre Nocae10BaTENBHOCTh IOCTKAMIIAHEHHOTO aHAIN3a U
KOPPEKTUPOBKH MEKIYHAPOAHOW PEKIIAMHON ITPOrPAMMBI.

JJIeMEHT MOCIeA0BATEIbHOCTH
A CoOop nannbix 3¢ dextuBHOCcTH (reach, CTR, mpogaxu)
b CpaBHeHme (paKTHUECKUX MMOKA3aTENeH C eIsIMU
B JlmarsocTrka npu4rH OTKJIOHEHUI



DJIeMeHT MOocJ1e10BaTeIbHOCTH
r BHenpeHue KOppeKTUPYIOIIKUX Mep U OOHOBIICHUE CTaHapTa

3anummuTe COOTBETCTBYHOILIYIO ITOCJI€A0BATC/ILHOCTD III/I(l)p CcJieBa HaIpaBo:

| | | |

Kuaroun K 3aganusam

Howmep Bompoca IIpaBUIIBbHBIN BapUaHT OTBETA
1 A,b,B,I
2 ABBI
3 A,b,B,I
4 A,b,B,I
5 Ab,B,I
6 A,b,B,I
7 Ab,B,I
8 A,b,B,I
9 Ab,B,I
10 A,b,B,I
11 A,b,B,I
12 Ab,B,I
13 A,b,B,I
14 Ab,B,I
15 A,b,B,I
16 Ab,B,I

OTKpbITHIE 321aHUA C PA3BEPHYTHIM 0TBETOM

HNucTpyKuMs AJ1s1 BHINOJTHEHUSA 321aHUSA: IPOYUTANTE TEKCT M 3aNUIIUTe
pa3BepHYTHIii 000CHOBAHHBII OTBET

Oouenpodeccuonaabuasg komnerenunsa OINK-1

Huaukarop: MOITK-1.1
Bpems Ha oTBeT: 4 MHH.

3aganue 1: Yro Takoe ernokanuzayus B MEXJIyHApOJAHOM MapKeTUHTE?

IToJs1e nas1 oTBeTA:

Huankarop: MOMNK-1.1
Bpems Ha oTBeT: 3 MHH.

3ananue 2: Kak gvicoxoxonmexkcmuasn KyiabTypa BIUSET Ha BEpOATbHYIO YacTh
MapKETUHTOBOTO COOOIICHUS?

IToJs1e nas1 oTBeTA:




Nuaukarop: NOIIK-1.1
Bpemsi Ha oTBeT: 4 MHH.

3aganue 3: B uém KI04YE€BOC OTIUYHE 2100abHOU U 10KAIbHOU OpeHa-kamuTaia (brand

equity)?

ITose nus orBera:

HNuaaukarop: UOIIK-1.1
Bpemsi Ha oTBeT: 4 MHUH.

3ananmue 4: [lepeuncnure mpu 0CHOBHBIC (DOPMBI MPSMBIX HHOCTPAHHBIX WHBECTUIINI
(FDI) komnaHuu 1IpH BBIXOJE Ha PHIHOK.

ITose n1s oTBETA:

Hupukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 4 MHH.

3ananme 5: Kak HazpIBaeTcs OKa3aTelb, U3MEPSIOLINH OO 11€JeBOi ayAUTOPHUH,
YBHJIEBIICH COOOIICHNE X0ms Obl 00UH pa3?

IToJe nJyist oTBeTAa:

Huaukarop: MOITK-1.1
Bpems Ha oTBeT: 4 MHH.

3aganue 6: Kak omuuxananshsiti nooxoo BIUSET HA CTOMMOCTh MPUBIICYCHUS KIUEHTA
(CAC)?

ITose nus orBera:

HNuankarop: MOMNK-1.2
Bpems Ha oTBeT: 4 MHH.

3ananme 7: [louemy cruowcenue uacmomel OKa3a peKIIaMbl PU COXPAHEHUH OXBaTa
MO>KET YMEHBIITUTh 3aIOMHUHAEMOCTh OpeHia’?

ITos1e nas oTBeTA:



HNuapukarop: UOITK-1.2
Bpemsi Ha oTBeT: 4 MHUH.

3aganue 8: Uro npousoiinér ¢ CTR banuepa, €cny 3arpy3Ka CTPAHUIbI YBEITHUUTCS C
JIBYX JIO JIECSTH CEKYH/I?

ITose nus orBera:

Huaukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 4 MHH.

3ananue 9: HazoBute mpu OykBbI MeTprueckoro 6joxka RFM-ananm3a.

ITos1e nas1 oTBeTA:

HNuaukarop: UOIMK-1.2
Bpemsi Ha oTBeT: 4 MHH.
3ananue 10: B uéwm pasuuma mexay Upsell u Cross-sell?

HNuaukarop: UOIMK-1.2
Bpemsi Ha oTBeT: 4 MHH.

3aganue 11: Kakoii cioco6 yaep:kaHus KIMEHTA-TIOIMUCYKKA Bbl ObI BRIOpAU IPU POCTE
OTIHCOK: CHUMCEHUE Yacmomyl PACCHUIKU UITU 0obasnenue nepconanuzayuu? OTBET
MOSICHUTE OJIHUM CIIOBOM.

ITos1e nas1 oTBeTA:

HNuapukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 4 MUH.

3aganue 12: Tlouemy Need-Payoff-sorpocst 8 SPIN-tipogaxe MOBBIIIAOT BEPOSATHOCTD
3aKpBITUS CICTKU?

ITos1e nas oTBeTA:

HNuankarop: MONK-1.3
Bpems Ha oTBeT: 4 MHH.

3aganue 13: Kak Ha3pIBaeTCsl IU1aTa peKJIaMoaaTe sl 3a ThICA41y IOKa30B 0aHHepa?
IHose nos oTBera:

HNuankarop: MOMNK-1.3
Bpems Ha oTBeT: 4 MHH.




3ananue 14: Yto npousoiinér ¢ Brand Lift, ecin yBeIMUHTH 4acTOTYy MOKa3a BbIllIe
ONTUMAJIBLHOTO YPOBHSA?

ITose n1s oTBETA:

Huaukarop: MOIMK-1.3
Bpemsi Ha oTBeT: 4 MHH.

3ananue 15: Kak BbI cunTaere, Kakoi moaxo/1 K kKpeatuBy 3 PeKkTrBHEE HA HACBHIITIEHHOM
PBIHKE: 9MOYUOHAIbHOE UITU payuoHaIbHoe TTo3uinonnpoBanre? Ha3oBuTe BRIOpaHHBII
[MOAXO0[ OJHUM CIIOBOM.

ITose n1s oTBETA:

HNuaukarop: UOIMK-1.3
Bpemsi Ha oTBeT: 4 MHH.

3apanme 16: Y Komnanus miianupyeT BbIBECTH HOBBIA MPOAYKT B TPEX CTPaHaX C
pa3nuuHbIMU si3bIKaMu. Kakol eIuHBIN 371IEMEHT ailZICHTUKU Bbl COXPAHUTE, YTOOBI
obOecrieunThb cBsI3b OpeHaa? OTBET OJTHUM CIIOBOM.

ITose n1s oTBETA:

Kuaroun K 3aganusam

Homep Bonpoca OtBeT (pa3BepHyTOe 060CHOBaHUE)
1 Tepmun coueraet cinosa global u local u onuceiBaet crpareruto, npu
KOTOPOH KOMIIaHHsI COXPAHSET €MHOE II100aIbHOE MO3ULIMOHUPOBAHHE,
HO Q/IaNITUPYET MPOIYKT U KOMMYHHKAIIMH TIO]] OCOOCHHOCTH KaX 101
CTpaHsbl.
2 CHmXaeT NpsMOTY U YCUIIMBAET POJIb CKPBITBIX HAMEKOB.
3 B macmrabe npusHaHus LIEHHOCTH: MUPOBOW IPOTUB OTPAHUYEHHOTO
HAIlMOHAJIBHOT0JIMIIb YIYYIIAeT CYIECTBYIOUIMHI MPOAYKT MU MPOLIECC.
4 Greenfield-cTpoutenscTBo «c HyIs», HOKYITKa CYHIECTBYIOLIETo OM3HECa
u co3nanue CII ¢ mokaabHBIM MAapTHEPOM COCTABIISIIOT OA30BYIO
TUIOJIOTHIO.
5 Reach orpakaeT KOJTHMUECTBEHHBI KOHTAKT C YHUKAIbHBIMA
nosb3oBaretsiMu U ciyxut KPI da3sr Awareness.
6 Ennnas 6a3a qaHHBIX M KPOCCKaHAIbHAS aTPUOYIIHUS YOUPAIOT
JTyOJIMpyIOIIKe MOKa3bl, MOBBIIIAs KOHBEPCUIO KAK0T0 KOHTAKTA.
7 D¢ dekT mamsaTu cienyeT KpuBoi D00uHTay3a: 0€3 TOBTOPEHUS
uHopManus ObICTPO 3a0BIBACTCS.
8 CTR ymagér.
9 Recency, Frequency, Monetary.
10 Upsell - 6omee noporast Bepcust, Cross-sell - comyrcrByrommii ToBap.
11 Ilepconanusanus.




12 Onu nepeBoIAT (GOKYC Ha BBRITOAY KIMCHTA.

13 CPM.

14 ITokazaresb CHU3UTCSA U3-3a PEKJIAMHOMN yCTAJIOCTH.
15 OMOIMOHATIBHOE

16 Jlorotwui.

3akphIThI€ 3aJaHNSI C BLIOOPOM OHOI0 NPABWJILHOI0 OTBETA M 000CHOBAHHMEM BbLIOOpA

HNHcTpykuus AJ1s1 BHINOJIHEHHS 32JaHUS: POYHUTANiTe TEKCT, BbIOEPUTE MPABUJILHBII
OTBeT U 3aNMIIHUTEe APryMeHThl, 000CHOBBIBAIOIIINE BHIOOP OTBETA

Oomenpodeccuonaapuasg komnerenuusa ONK-1

HNuamkarop: UOINK-1.1
Bpems Ha oTBeT: S MHH.

3aganue 1: Kaxas opuenraunus EPRG-moznenu npennonaraer HaubonbIryro
CTaHJapTU3ALUI0 MAPKETUHIOBOM MTOJIMTUKU Ha 3apYOEKHBIX PhIHKAX?

Bapuants! oTBeTa:
A) Ionuuentpuyeckas
b) Peruonentpuueckas
B) OtHonenTprueckas
I') 'eonientpuyeckas

OTtBer:
O0ocHoBaHHe:

HNuagukarop: MOIIK-1.1
Bpewmsi Ha oTBeT: 6 MHUH.

3ananme 2: Kakoii ncciemoBarenb BBET KOHIETIIHIO «MEXITYHAPOTHOTO )KU3HEHHOTO
[IUKJIA IPOAYKTA», OOBSCHSIONIYIO CMEIIEHUE TIPON3BOACTBA U3 PA3BUTHIX CTPaH B
pa3BUBarOIIHECs?

Bapuants! oTBeTa:
A) @. Kotnep
b) M. [loprep
B) P. Bepuon
I') 1. Tronunr

OTtBeT:

Oo0ocHoBaHME:

HNuapukarop: MOIIK-1.1
Bpems Ha oTBeT: S MHH.




3ananue 3: Kakoii u3 nepeuncieHHbIX (aKTOPOB He BXOAMT B Kiaccuueckyro PEST-
MOJIEIIB?

Bapuants! oTBera:
A) [Nonutnueckuit
b) DxoHomuueckuit
B) ConnanbHsriit
I') KonkypeHTHBIH

OTBeT:
Oo0ocHoBaHME:

HWuapukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 6 MuH.

3ananue 4: Kakas crpaterus Bxo/a Ha 3apyOeKHBIN PBIHOK TpeOyeT HauOOIbIINUX
WHBECTHUIIMI 1 HECET MAKCUMAJIbHBIN PUCK?

Bapuants! oTBeTa:
A) JluuensupoBanue
b) Dkcnopt yepe3 Toprooro goma
B) CoBmecTtHoe npennpustue (Joint Venture)
I') Cozmanue 100 % nouepneit komnannu «c Hyss» (Greenfield)

OTtBeT:

Oo0ocHoBaHME:

HNuamnkarop: UOINK-1.1
Bpems Ha oTBeT: S MHH.

3aganue 5: Kakas meTpuka B MeJua-njaaHUPOBAHUU MPEUMYILECTBEHHO OTpa)KaeT
ocBeIOMIIEHHOCTH (Awareness)?

Bapuants! oTBeTa:
A) Reach (oxBar)
b) Frequency (uactota)
B) CTR (xnukaGenbHOCTB)
I') ROI (okynaemoctsb)

OTtBer:

O0ocHoBaHMeE:

HNupukarop: UOIIK-1.1
Bpems Ha oTBeT: 6 MHH.

3aganue 6: B nuepapxuueckoit monenu Lavidge & Steiner nepBbIM KOTHUTHBHBIM 3TallOM
nocse Awareness sIBJISIE€TCS:



Bapuanrs! oTBeTa:
A) Purchase
b) Knowledge
B) Preference
I') Conviction

OTtBeT:

Oo0ocHoBaHME:

HWuapukarop: MOIIK-1.1
Bpemsi Ha oTBeT: S MMH.

3ananmue 7: Kakoii anemenT ¢popmynbl AIDA HEmocpencTBEHHO CTUMYITHPYET
COBEpIICHHE MOKYIKHU?

BapuanTs! oTBeTa:
A) Attention
b) Interest
B) Desire
I') Action

OTtBeT:

O0ocHoBaHHeE:

Huapukarop: MOIIK-1.1
Bpemst Ha oTBeT: 6 MHH.

3ananme 8: B monenu PESO koprnopaTuBHbIit 00T OTHOCUTCS K KaTETOpUU:

BapI/IaHTLI OTBETA.
A) Paid media
b) Earned media
B) Shared media
I') Owned media

OTtBer:
O0ocHoBaHMeE:

HNumnkarop: MOMK-1.2
Bpems Ha oTBeT: S MHH.

3ananue 9: Kakoit u3 napamerpoB RFM-aHanu3a cuiipHee BCEro KOppeinupyer ¢
BEPOSTHOCTBIO OTKIIMKA Ha e-Mail-kamnanuio?

BapunanTs! oTBeTa:
A) Monetary (cymma)
b) Frequency (uactota)
B) Recency (maBHOCTB)
') Bce Tpu mapameTpsl paBHO3HAYHBI



OTtBeT:

O0ocHoBaHME:

HNuankarop: MOIMK-1.2
Bpems Ha oTBeT: S MHH.

3ananue 10 Kakoii moaxos k npojgaxam Han6osee 3pGEKTUBEH MPU peaTn3aun
CJIOKHBIX, loporocrosiux B2B-pemenuii?

Bapuants! oTBeTa:
A) TpaH3aKIIMOHHBIC MTPOIAKHU
b) KoncynbTaTuBHbIE IPOAAKU
B) CutyaruBHble npoaaxu
I') Ycayru TenemapkeTunra

OTtBert:
Oo0ocHoBaHueE:

Huaukarop: NOIIK-1.2
Bpems Ha oTBeT: 5 MHH.

3ananme 11 Kakoii TepMuH 0003HauaeT aBTOMaTHUECKYIO OTIIPABKY
HEPCOHAIM3UPOBAHHBIX COOOIIEHU TPU HACTYIIEHUH 3aJaHHOTO TpUrrepa?

Bapuants! oTBera:
A) Programmatic buying
b) MapkeTuHr-aBToMaTu3anus
B) Peraprerunr
I') HatuBHas pexnama

OTtBeT:
O0ocHOBaHME:

HMuaukarop: MOIIK-1.2
Bpems Ha oTBeT: S MMH.

3ananme 12: B monenu SPIN-selling 6ykBa N o0o3Hauaer:

BapuanTs! oTBeTa:
A) Need-Payoff (neHHOCTB perieHus)
b) Negotiation (reperoBopsbI)
B) Number (onienka o0néma)
I') Novelty (HoBu3Ha)

OTtBer:

O0ocHoOBaHME:



HNugukarop: MOIIK-1.3
Bpemst Ha oTBeT: 6 MHUH.

3aganue 13: Kak Ha3bIBaeTCs MCCIEA0BaHNE, IPOBOIUMOE A0 3aIlyCKa peKIambl AJIs
OLIEHKH BOCIIPUHUMAEMOCTH KpeaTuna’?

BapuanTs! oTBeTa:
A) Ioct-Tect (Post-Testing)
b) Tpek-cragus (Tracking)
B) Ipe-tect (Pre-Testing)
I') OMHHOYC-0MIPOC

OTtBeT:
O0ocHoBaHUeE:

Huguxarop: NOIIK-1.3
Bpemsi Ha oTBeT: 6 MUH.

3aganue 14: Kakoii MexxayHapoIHbIi oprad myonukyeT «Koaeke pexiaMbl 1
MapKETUHTOBBIX KOMMYHHKAIIAN»?

BapI/IaHTBI OTBETA.
A) OECD
B) ICC (International Chamber of Commerce)
B) WTO
I ITU

OTtBeT:

Oo0ocHoBaHME:

HNuagukarop: UOIIK-1.3
Bpemsi Ha oTBeT: 6 MHUH.

3aganue 15: Cornacno konuenuuu DAGMAR, nens pexinamsl omKHA GOPMYIHPOBATHCS
B TEpPMHUHAX:

BapuaHnTs! oTBeTa:
A) OUHaHCOBBIX MPOAAK
b) 3arpar Ha Mmeanapa3zMeleHIe
B) KoMMyHHKaIIMOHHOM 3a/1au ayAUTOPUH
I') TBopueckoro 3ambIciia

OTtBer:
Oo0ocHoBaHHe:

HNuamnkarop: MOIK-1.3
Bpems Ha oTBeT: 6 MHH.




3ananue 16: Kak Ha3zpiBaeTCs MOJENb OIUIAThI OHJIAWH-PEKIAMBbl, KOT/a peKJIaMoaTelb
TJIATUT 32 KOKIYIO ThICSYy MOKA30B?

BapI/IaHTBI OTBCTAa:

A) CPA
b) CPC
B) CPM
I CPV
Orser:
O0ocHoBaHue
Kuaroun K 3aganusam
Howmep OtBer OtBet (pa3BepHyTOE€ 00OCHOBAHUE)
BOIpoca
1 B IIpu STHOLIEHTpUUYECKON OPUEHTAIIMU BCE PEIIEHUs IPUHUMAIOTCS B
Ta0-KBAPTUPE U «KAK €CTh» TPAHCIUPYIOTCS B IPYTUE CTPAHbI.
2 B BepHoH noka3sai, 4To MHHHOBAIIMK CHavYaja MPOU3BOASTCS U OTPEOIISIFOTCS B
CTpaHaX-UHHOBATOPaX, & C POCTOM CTaHJAPTU3aLUU IPOU3BOJCTBA
MUTPUPYIOT TYJA, TJ€ U3IEPKKU HIKE.
3 r KoHKypeHTHBIE CHIIBI OLIEHUBAIOTCS uepe3 Mojielb «5 cum» [loptepa, a
PEST oxBaTpiBaeT BHENTHUE HEKOHTPOJIUPYEMbIE (DaKTOPEHI.
4 r WHBecTop CTPOUT 3aBOJIbl, HAHUMAET [1EPCOHAI U YIIPaBIISET
IpoLEeCcCaMH CaMOCTOSTEIbHO, HE pa3JIeNsisl PUCK C NapTHEPaMH.
5 A Reach nokassiBaer, kakast 10Jis1 11€J1€BON ayTUTOPUU XOTs ObI pa3
yBHJIeJIa COOOIIEHNEe — IEPBbIH Iar B BOPOHKE
6 b CHayvasna motpedurens y3HaéT o OpeHe (Awareness), 3aTeM MoJIydaeT
snanug (Knowledge).
7 I Action = KOHBepCHs: IEpeX0/] Ha CaliT, opopmIieHUE 3aKa3a, 3BOHOK B
OTJEN MPOJAXK.
8 I bitor HaxoaUTCS Ha IIIOMIA/IKE, KOTOPOU BJIA/IE€T KOMITAHMS.
9 B YeMm Kopoue BpeMs 1ociie NocieJHeH MOKYIKN/B3auMOIEHCTBHSL, TEM
BBIIIIE [IIAHC OTKJIMKA.
10 b Menemkep IeNCTBYET KaK COBETHUK: aHAIM3UPYET NPOLIECCHI KIIMEHTA,
IIpe/iyIaraeT co3/1aHue J0NOJHUTEIbHON IIEHHOCTH.
11 b Marketing Automation Platforms 3anmyckaroT nenouku nucem u
YBEJIOMJICHHI HA OCHOBE COOBITHH.
12 A SPIN: Situation, Problem, Implication, Need-Payoff; nocnenuwuii mar
(opMHpYET TOTOBHOCTh KYIIUTh.
13 B Pre-testing mpoBoauTcs 3apaHee /sl BBISIBICHHUS CIIA0BIX CTOPOH
poJIuKa.
14 b JIOKyMEHT 3aa€T NPHUHIUIIBI YECTHOCTH, COLUATIBbHOMN
OTBETCTBEHHOCTH, ITPO3PAYHOCTH.
15 B [{enb BhIpakaeTcsl Kak M3MEHEHHE YPOBHS 3HAHUS, YOSKAEHHOCTH WU
JEUCTBHUS LIEJIEBOU ayIUTOPHH.
16 B [Tpu CPM nena ycranaBnuBaetcs 3a 1000 impressions, HE3aBUCUMO OT
KJIUKOB.

3akpbIThIE 3a1aHHUS C BLIOOPOM HECKOJIbKHX BAPMAHTOB OTBETA H PA3BEPHYTHIM

000CHOBaHNEM BbIOOpA




HNHcTpyKIMS AJ151 BLINOJHEHUS 321aHUS: IPOYUTANTE TEKCT, BbIOEpHUTE BCe
NMpaBHJIbHbIE OTBETHI U 3aNUIINTE APTyMeHThl, 000CHOBBIBAIOIIME BHIOOP OTBETOB

Oomenpodeccnonaabaasg kommerenuusa OINK-1

HNuaukarop: UOIMNK-1.1
Bpems Ha oTBeT: 7 MHH.

3ananue 1: Kakue u3 HIDKE IEPEYUCIICHHBIX ()aKTOPOB OTHOCSTCS K IPEUMYIIECTBAM
ATHOLICHTPUYECKOW OpUEHTALINH?

Bri6eprTe HeCKOJBKO NPABUJIbHBIX OTBETOB!
1. Cumxenue 3atpar Ha R & D u nokanusanuto
2. YCKOPEHHOE BHEJIPEHUE MHHOBAIIMI Ha BCEX PBIHKAX
3. Bbicokas 9yBCTBUTEIHHOCTD K KYJIBTYPHBIM PA3IAIUSIM
4. YupouéHHas cucTeMa yIpaBJICHHS TOBAPHBIMU JTMHEHKaMH
5. MuHuMU3anus pUCKOB MOJUTUYECKON afanTaluu

OTtBer:

Oo0ocHOBaHHE:

Huapukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 7 MHH.

3aganue 2: Kakue yTBepKIeHUS OTpakaroT JOTUKY Mozenu «Anmas [loprepa» npu oneHke
KOHKYPEHTOCIIOCOOHOCTH CTpaHbI-3KCIOPTEPA?

BriOeprTe HeCK0JIbKO NPABHJIBHBIX OTBETOB!

1. KoHKypeHTHOE /1aBJieHHe Ha BHYTPEHHEM PbIHKE MTOBBIIIAET MHHOBAIIUU

2. boraTsle (akTOPHI MPOU3BOCTBA BCETIa FAPAaHTHPYIOT MEKIYHAPOIHBIA yCIeX
3. CusbHbBIE CMEXHbIE OTPACIU YCHIIMBAIOT HALIMOHAIBHBIX IPOU3BOIUTENCH

4. BpicOKUI BHYTPEHHUH CIIPOC CHUKAET MOTUBAIIUIO K IKCIIOPTY

5. N'ocynapcTBO MOXKET yCHIMBATh WM OCHA0NIATh KaX/Iyl0 IpaHb aMas3a

OTtBer:

O0ocHOBaHHE:

HNupukarop: MOIIK-1.1
Bpems Ha orBer: 7 MHH.

3aganue 3: Kakue 10KyMEHTBI OTHOCSTCA K 3Tally TEXHHKO-IJKOHOMHYECKOI 0
odocnoBanus (TEO) npu BeIOOpe 3apyOe HOTO phIHKA?

BribepuTte HeCK0JIbKO NPABUJIbHBIX OTBETOB!

1. ®unancosas monens P&L Ha 5 ner



2. Marpuia puckoB (TIOJIMTHUECKUH, BaTIOTHBIH, IPAaBOBOK)
3. MapkeTuHTOBBINM OpHd I PEKJIAMHOTO areHTCTBA

4. Kapra JIOrMCTUYECKUX MApIIPYyTOB U CTOUMOCTEN

5. KanennapHslii 11an npou3Bo/JCTBa KOHTEHTA JUIs COLICETEN

OtBer:
O0ocHOBaHME:

Huapukarop: MOIIK-1.1
Bpemsi Ha oTBeT: 7 MHH.

3ananue 4: Kakue 37eMeHTHI BKITIOUAIOTCS B CBOIHBINA HHAUKAaTOp «Market Attractiveness
Score»?

Bribepute HeCK0/J1bKO NPABUJIBHBIX OTBETOB!

1. Pazmep noTpeOUTENHCKOTO phIHKA (00BEM MPOIaK)

2. YpoBeHb Tapu(HBIX OapbepoB

3. Unpaekc rinobanbHOM KOHKYPEHTOCIIOCOOHOCTH CTPaHBI
4. CpenHsis 4acToTa MOKYIOK B KaTErOpuu

5. Buyrpennuii kypc BanoTel kK SDR

OTtBer:
Oo6ocHOBaHHE:

HNuankarop: MONK-1.2
Bpems Ha oTBeT: 8 MHH.

3ananue 5: Kakue kanane otHocsTes k Paid Media B mogenu PESO?
BriOeprTe HeCK0JIbKO NPABHJIBHBIX OTBETOB!

1. KoHTtekcTHas pekiaMa B IOMCKOBHKAX

2. KopriopaTHBHBIH MTOIKACT HA COOCTBEHHOM caiiTe

3. HatuBHas pexiiama y nHiroeHcepa 3a roHopap

4. Opranunueckue ynomuHanus openia B CMU
[Tpepoll-Buieo B CTPUMHUHTOBOM CEpBUCE

OTBer:

O0ocHOBaHUME:



HNupukarop: MOITK-1.2
Bpemsi Ha oTBeT: 8 MuH.

3ananue 6: Kakue KPI yame Bcero mpumensitorcst Ha atarne Interest 8 Boporke AIDA?
Bri6eprTe HeCK0JbKO NPAaBUJIbHBIX OTBETOB!
1. Bpems Ha cTpaHulle JEHAUHTA
2. CTR GanHepoB
3. 3uanue Openaa (Top-of-Mind)
4, Konn4decTBo ckaunBaHUH white paper
5. ROAS
OTtBerT:
Oo0ocHoBaHnme:

HNuanukarop: MOIIK-1.2
Bpemsi Ha oTBeT: 8 MUH.

3amanue 7: Kakue TexHonoruu BXomsaT B coBpeMenHnblii Dynamic Creative Optimization
(DCO)-crek?

Bribeprre HeCK0JIBKO NPaBUJIbHBIX OTBETOB!
1. RTB-aykuuon (Real-Time Bidding)
2. ABToMaTHueckas cOOpKa KpeaTuBa U3 11abJI0HOB
3. CreHapHOE TECTHPOBAHHIE COPY-TEKCTOB BPYUIHYIO
4. Machine Learning-anroputm nepcoHanu3aiuu

Crnyuaiinblii BbIOOp OaHHEpa 6e3 yuérta arpudyToBOTBeT:

Oo0ocHOBaHHE:

Huaukarop: MOTIK-1.2
Bpems Ha oTBeT: 8 MHH.

3ananue 8: Kakue popmarsr Bxoasar B rpynmy In-Feed Social Ads?
BriOeprTe HECKOIBbKO NPABUJILHBIX OTBETOB!

1. Stories B Instagram

2. TrueView In-Stream Ha YouTube

3. Kaprouku Twitter-Carousel

4. Programmatic bannepbsl Ha HOBOCTHBIX IOpTaax
5. LinkedIn Sponsored Content



OT1Ber:

O0ocHOBaHME:

Huaukarop: UOIIK-1.2
Bpemsi Ha oTBeT: 8 MuH.

3aganme 9: Kakue nprunHsl yamie Bcero npuBost k pocry Churn Rate moamnucunkos e-
mail-paccpuiku?

Bei0eprTe HeCK0JIbKO NPABHIBHBIX OTBETOB!
1. Cauikom BbICOKasi 4acTOTa MUCEM
2. HepeneBaHTHBIN KOHTEHT OTHOCHTEIBHO HHTEPECOB
3. Yérko opopmiieHHast KHONKA «OTIHCATHCS»
4. OtcyTcTBHE MOOMIIBHOM aIaTUBHOCTH MIa0JI0HA
5. OTnpaBka IUCEM CTPOTO MO PACIUCAHUIO

OtBer:

Oo0ocHOBaHHE:

Huaukarop: MOIIK-1.2
Bpems Ha oTBeT: 8 MHH.

3ananme 10: Kakue npakTUKM CUUTAIOTCS KIIFOUEBBIMU ISl KOHCYJIbTATUBHBIX B2B-
npoaax?

Bri6epuTe HecKk0/JbKO NPABUIBHBIX OTBETOB!
1. lnarnoctuyeckoe uHTepBbIO 0 SPIN
2. OHOCTOPOHHSIS TPE3CHTAIHS MTPAKC-INCTa
3. CoBMecTHOE (hopMUpPOBaHHE PELICHHUS BMECTE C KIMEHTOM
4. Pacchllika MaCCOBBIX aKIIMi C OTPaHUYEHHBIM CPOKOM
5. Breruucnenue skonomuueckoro 3ddexra (ROI) st kiuenta

OTBer:

O0ocHOBaHME:

Nuaukarop: UOIMK-1.3
Bpems Ha orBer: 7 MHH.

3ananme 11: Kakue uHCTpyMEHTBI OTHOCSTCS K IEHOBBIM METOJaM CTUMYJIMPOBAHUS
MpoAaX B PO3HHUILIE?



BribeprTe HeCK0JIbKO NPABUJIbHBIX OTBETOB!

1. Kynon co ckuakoi

2. ITomapok-ipeMust «/1Ba 10 [IeHE OJTHOT 0
3. JloTepes C riIaBHBIM IPU30M

4, Komi0sK Ha KapTy JOsUIBHOCTH

5. BricTaBka-gerycranus B TOpProBoM 3aje

OTtBer:
O0ocHOBaHHE:

Huaukarop: MOIMK-1.3
Bpems Ha oTBeT: 7 MHH.

3aganne 12: Kakue mapamerpbl 00b14HO BXoaaT B Moaenb Customer Lifetime Value
(CLV)?

Bri0epuTe HeCK0JIbKO MPABWJILHBIX OTBETOB:
1. CpenHuii uek
2. BamoBas mapxa
3. CroumocTts npusneuenus kaueHTa (CAC)

4. Cpok ynep>kaHus KIIMEHTa
5. CymmapHbIii MeanaloKeT OpeHia

OTBer:

Oo0ocHOBaHHE:

HNuankarop: MONK-1.3
Bpems Ha oTBeT: 7 MHH.

3amanue 13: Kakie MeTOIBI OTHOCITCS K KOJIHYECTBEHHBIM I101X01aM OlieHKH Brand
Equity?

Bri6epuTe HecK0JIbKO NPABUWIBHBIX OTBETOB!
1. Monens npubsuibHON peMun (Price Premium)
2. ®oKyc-TpynmnoBoe 00CyKIeHHE IEHHOCTeH OpeHaa
3. TMMoaxox onenku ymnen3uii (Royalty Relief)
4. CeteBoii aHaM3 YIOMHHAHUM B corceTsx (Social Listening)
5. Uccnenosanue Brand Asset Valuator (BAV)

OTtBer:

O0ocHOBaHUME:



HNuapukarop: UOITK-1.3
Bpems Ha oTBeT: 8 MHUH.

3ananue 14: Kakue u3 cienyronmx poiaukoB YouTube-gpopmaroB oTHOCATCS K
HeCKHIIaeMbIM?

Bri0epuTe HeCKO0JIbKO NPABUJIBHBIX O0TBETOB!
1. Bumper Ads (mectucexkyHaHbIC)
2. TrueView In-Stream
3. TrueView Discovery
4. Non-Skippable 15 cex
5. Mid-roll 15 cex B JUIMHHBIX BUIAEO
OTBerT:
Oo0ocHOBaHHE:

HNuankarop: MONK-1.3
Bpems Ha oTBeT: 7 MHH.

3ananmue 15: Kakue BuUsbI TECTUPOBAHUS OOBIYHO MPUMEHSIIOTCSA B mpoiiecce Pre-
Production teneBu3rOHHOTO poJiuKa?

Bri0epuTe HeCK0JIbKO MPAaBWJILHBIX OTBETOB:
1. Storyboard-test
2. Copy-test roToBOro poiuka Ha GOKyC-TpyIIe
3. Animatic-test
4. Eye-tracking finished spot
Concept-test Ha oHJTAlH-TIAHEIN
OTtser:
O6ocHoBaHue:

HNuankarop: MOMNK-1.3
Bpems Ha oTBeT: 7 MHH.

3ananmue 16: Kakue dakTopsl Hanbosee cyniecTBeHHO BIUIOT Ha pacuét eCPM B
IpOrpaMMMaTHK-ayKIIMOHE?

Bri6epute HecK0/1bKO NPABUJIBHBIX OTBETOB!

1. Bid Price peknamonarens

2. Quality Score miomaaku

3. Viewability nporuoza

4. YpoBeHb OpraHnydeckoro Tpaduka caiita OpeHaa



5. Floor Price, 3amaHublii n31aTenemM

OrtBer:
O0ocHoBaHue:
Kuaroun K 3aganusam
Howmep OtBer OtgeT (pa3BepHyTOE 0O0O0CHOBAHUE)
BOMpoca

1 1,2,4 | — OrcyrcTBHE JOKATU3AIMHA CHUKAET PACXO/IbI.
— Enunble mporeccsl yckopstoT time-to-market.
— Menbie SKU — mnpoiite KOHTPOJIb 3a1aCOB M MapKu.

2 1,3,5 | — XKeé&ctkas mokagpHass KOHKYPEHIHS CTUMYIUPYET 3G (HEKTUBHOCTS.
— Kitactepsl cO3/1a10T HEMOYKH 3HAHUM.
— [Monutuka cybcuauit, 00pazoBanus, HHPPACTPYKTYPHI BIUSIET HA BCE
rpaHu

3 1,2,4 | OuHMoAens OLEHUBACT JIOXOJHOCTH; MaTpHULlAa PUCKOB — YYBCTBUTEIBHOCTB;
JIOTUCTUKA — U3JICPIKKHU ONICpALN.

4 1, 2, 3, 4 | Bamibl pacCUMTHIBAIOT 110 BETMYMHE PBIHKA, OapbepaM, KOHKYPEHTHOCTH H
MOBEICHHIO moTpeduTeneii (1-4).

5 1,3,5 | Paid Media = no6sie hopmartsl, 3a KoTopbie Open miaturt (1, 3, 5).

6 1,2,4 | Awareness — 3uanue (3), Action — ROAS (5); Interest — nmorpebiernune
KOHTEHTA.

7 1,2,4 | DCO coueraer RTB-nokynky, nuaamMmudeckyto cOopky u ML-
nepconanuzamuio (1, 2, 4).

8 1, 3,5 | In-Feed — oObsiBienus, pa3MeriéHnbie B JeHTax corcereii (1, 3, 5).

9 1,2,4 | —Email-ycramocts BBI3bIBACT OTITUCKH.
—KonTeHnT BHC HUHTCPECOB CHMKACTCA OCHHOCTBD.
— Heapmantusnocts noptut UX Ha cMapTdoHax.

10 1, 3,5 | KoHcanT-npojaxu onuparoTcs Ha AUATHOCTUKY, KO-CO3/IaHUE U
ob6ocnoBanue ROI (1, 3, 5).

11 1,2,4 | Jlotepes u gerycraiysi CTAMYJIAPYIOT SMOIMH, HO HE CHIDKAIOT IICHY.

12 1,2,3,4 | CLV = npubsuib 3a nepuog munyc CAC; HyxHbI yek, mapxa, CAC,
retention (1-4

13 1,3, 4,5 | Price Premium, Royalty Relief, BAV u Social Listening gatot uucioBbie
metpuku (1, 3, 4, 5).

14 1,4,5 | TrueView MOXXHO NPOITyCTUTH uepe3 5 cek, Discovery — KiIMKaeMblii
TH3EP.

15 1,3,5 | Jlo ch€MKH OIIEHMBAIOT KOHIIENT, CTOpHOOpA 1 anuMatuk (1, 3, 5).

16 1,2,3.,5 | eCPM = ¢-1uus cTaBKH, Ka4eCTBa, BUANMOCTH M MUHUMAaIbHOU TieHbI (1, 2,
3,5).




